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19 May 2010

SUBMISSION ON THE PROPOSAL TO BAN TOBACCO RETAIL DISPLAYS IN NEW ZEALAND

I. ACYA
1. Action for Children and Youth Aotearoa Incorporated (ACYA) is a coalition of Non Governmental Organizations, families and individuals whose purpose is to promote the well-being of children and young people in Aotearoa New Zealand through:

  - education and advocacy on the rights of children and young people;
  - encouraging the government to act on the recommendations of the United Nations  
     Committee on the Rights of the Child; and
  - promoting opportunities for the voice and participation of children and young people.

2. This submission has been prepared by the ACYA Committee and the views expressed in it may not represent the views of each ACYA member.

3. The research for this submission was carried out by students Elliot McKeown and Hayden Mazengarb as part of volunteer work for the Wellington Community Justice Project. The Project is a student-led venture where law students at Victoria University of Wellington work on legal and policy issues of interest to the community, and particularly children and young people.

II. ACYA Submission.

ACYA supports the proposed ban of tobacco retail displays in New Zealand and believes that it would in the interest of children and young people to introduce such a ban.
In doing so, ACYA would like to draw the Committee’s attention to international evidence suggesting that the marketing of tobacco products influences the uptake of smoking by younger people.

In drawing the committee’s attention to the above stated ground, ACYA would like to reiterate recent research conducted in New Zealand and overseas. 

· In 2006, a New Zealand Tobacco use survey found that few adults start smoking. The average age of a new tobacco industry customer in New Zealand is 14 years of age. By age 18, two thirds of New Zealand adolescent smokers regret starting and half have tried to quit.

· Youth are more susceptible to advertising and branding. Research has demonstrated that children exposed to tobacco advertising at the point of purchase have inflated perceptions of availability, use and popularity of tobacco.

· In 2007 an ASH survey of over 25,000 14 and 15 year old students found that the more visits made to stores displaying tobacco, the more likely it was that a student would have tried smoking, be a smoker, or be inclined to take up smoking as a regular habit.

· Similarly, in a UK study, the United Kingdom Centre for Tobacco Control Research’s 2008 ‘Point of sale display of tobacco products’ study found a positive association between the  number of cigarette brands that 11-16 year olds are aware of and their susceptibility to smoking. The study went on to conclude that ‘Tobacco products should be completely out of sight at point of sale’, on the basis that this would a) protect children from tobacco promotion and reduce recruitment to smoking, and b) help current smokers to cut down and quit.

The positive effect of banning Tobacco displays at point-of-sale can be seen in the efforts of other jurisdictions.
· Iceland

Iceland was the first country in the world to implement a display ban in August 2001. Tobacco products are now typically kept in drawers or under the counter.
 Before the effect of the ban in 2001, 17.5% of youth aged between 15 and 19 smoked regularly.
 This since decreased to a level of 12.7% in 2009.
 
· Canada

In Canada, twelve out of the thirteen provinces have prohibited the display of tobacco, with Saskatchewan being the first in 2005. 
  Since 2005, the number of youth (aged between 15 and 19) regularly smoking has decreased from 18% to 15% in 2008. 

· Australia

Australia is unquestionably the most culturally similar country to our own. A Federal government appointed taskforce has recommended that the display of Tobacco be prohibited in all states and territories.
 NSW has a ban coming into force from 1 July 2009, with a Tasmanian ban in force in February 2011. The Northern Territory, ACT and Western Australian Governments have announced point-of-sale bans for 2010/11.

· Great Britain

In England, Wales, Northern Ireland, and Scotland, the ban on point-of-sale displays will be in force from October 2011. 

· Scandinavia

Finland will have display banning legislation coming into effect at the beginning of 2010, with Norway currently considering a similar ban.

· Ireland

Ireland is the first EU country to introduce a ban on the display of tobacco products, which came into force on 1 July 2009.

In addition, ACYA would like to draw the committee’s attention to the level of public support for banning tobacco retail displays.

· A 2008 Cancer Society commissioned survey found that support for a ban on displays was consistent across demographic groups. It found that 69 percent of women, 65 percent of men, 65 percent of Maori and 67 percent of non-Maori supported the ban.

Recommendation

It is ACYA’s submission that the removal of Tobacco displays from retail outlets in New Zealand would positively reduce the level of smoking amongst New Zealand’s youth.
Submission prepared by Elliot McKeown, Hayden Mazengarb and Dr Nessa Lynch

for ACYA Committee
www.acya.org.nz
PO Box 41532 St Lukes 
Auckland 1345

email: feedback@acya.org.nz

� NZ Tobacco Use Survey, 2006. URL: http://www.moh.govt.nz/moh.nsf/indexmh/nz-tobacco-use-survey-2006


� Jacqueline A. Hickling and Caroline L. Miller, 'Cigarette pack and advertising displays at point of purchase: community


demand for restrictions', International Journal of Consumer Studies (Online Early Articles)


� Paynter J, Edwards R, Schluter P, McDuff I, Point of Sale tobacco displays and smoking among 14-15 year olds in New Zealand: a cross-sectional study;  Tobacco Control 2009; 18; 268-274.


� Centre for Tobacco Control Research (2008) ‘Point of Sale display of tobacco products’


� http://www.productdisplayban.com/Pages/Section1/Canada/


�http://www.statice.is/?PageID=1282&src=/temp_en/Dialog/varval.asp?ma=HEI07102%26ti=Smoking+habits+by+sex+and+age+1994-2009%26path=../Database/heilbrigdismal/afengiogreyk/%26lang=1%26units=Percent%20distribution


� Ibid


� http://www.productdisplayban.com/Pages/Section1/Canada/


� http://www.hc-sc.gc.ca/hc-ps/tobac-tabac/research-recherche/stat/ctums-esutc_2008-eng.php


� http://www.productdisplayban.com/Pages/Section1/Canada/


� http://www.productdisplayban.com/Pages/Section1/Canada/


� Cancer Society of New Zealand Cigarette Displays Survey, Omnibus Survey Results, March-May 2008, UMR Research.


NB. The total sample size of smokers is n=563. The margin of error for sample size of 563 for a 50% figure at the ‘95%


confidence level’ is ± 4.1%.





